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Colon cancer screening is a covered benefit for Blue
Cross and Blue Shield of North Carolina (BCBSNC)
members’. One type of screening that is often done is
a colonoscopy. Your out-of-pocket costs will vary
depending on the medical practice where you have the
test. The lowest out-of-pocket cost option for
colonoscopy is to be screened in a doctor’s office. To
find doctor’s offices that do colonoscopy screening,
visit bcbsnc.com. Click on Find a Doctor, enter your
ZIP code, and choose Colonoscopy/Office-based under
specialty type. Here is the direct link to provider
directory:
www.bcbsnc.com/services/search/colonoscopy/

Health Savings Accounts: A year-long look at

adoption, usage and funding patterns

Various stakeholders across the health care industry have
sought information to help assess whether HSAs are
meeting their promise of engaging consumers and helping
them save for future medical costs. UnitedHealthcare
conducted a full-year analysis of 2006 data to offer
perspectives on HSA adoption, characteristics and
saving/spending habits of account holders.

This study was made possible because of the integration
between UnitedHealthcare and its fully-owned bank. Few
other health plans have a comprehensive view across both
health and financing arenas to provide a similar level of
detail and insight.

When an employer contributed to the HSA, 86
percent of consumers opened an account
versus only 14 percent

when the employer did not contribute.
(See subsequent pages for more information...)

Blue PointssmIncentive Program to

Change in 2009

Encourage Your Employees to Complete Their
Current Prize Level in 2008

August 15, 2008

Beginning January 1, 2009, our Blue Pointssw
incentive program for physical and wellness
activities is changing.

We’'ll bring more ways to earn rewards while
getting in shape and living a healthier life. Your
employees will be able to choose from an all-new
selection of rewards, including

gift cards from popular retailers.

Your Employees will Earn Points on Current
Program throughout 2008

Your employees can keep earning points to
redeem for any of our current prizes until
December 31, 2008. From September 2008 to
December 2008, BCBSNC members logging their
Blue Points at bcbsnc.com will see messages
notifying them that the program will be changing
as of January 1, 2009. This should allow
participants enough time to complete and redeem
points for their current prize level

(“B”, “L”, “U”, “"E”").

PLEASE NOTE:

* Group members have until December 31 to log
points to earn current prizes

* Points for current prizes must be redeemed by
December 31

» Current points will not carry over on January 1

Regarding group health coverage, Independent
health coverage on dependents may be a cost-saving
option for your company and your employees —
especially if the dependents are children. Please
contact our office to discuss this further.

When it is time to have a medical procedure done
you may want to shop around. Procedures performed
at a doctor’s office or medical facility may cost
considerably less than the same procedure performed at
a hospital.
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Various stakeholders across the health care industry have sought information to help assess whether HSAs are meeting their
promise of engaging consumers and helping them save for future medical costs. UnitedHealthcare conducted a full-year analysis

of 2006 data to offer perspectives on HSA adoption, characteristics and saving/spending habits of account holders.

This study was made possible because of the integration between UnitedHealthcare and its fully-owned bank. Few other health

plans have a comprehensive view across both health and financing arenas to provide a similar level of detail and insight.

When an employer contributed to the HSA, 86 percent of

consumers opened an account versus only 14 percent
when the employer did not contribute.

Identifying the constituents. Who is opening their HSA?

UnitedHealthcare examined activity across 212,000 individuals Consumers are far more likely to open an account when the
enrolled in DefinitySM Health Savings Accounts for the full year  employer contributes on their behalf.
of 2006. We explored three fundamental questions:
When the employer contributes:
® Who opens an HSA?
® Who funds an HSA?
® \Who saves or spends their HSA funds?

In order to understand the impact that various factors
have on participation, funding, saving and spending
behaviors, the following characteristics were considered:

Who’s Opening
86%

® Age .
m| Who’s Not Opening
ncome
14%
® Gender
® | ife stage

® Employer size
® Employer funding decision

1. Consists of Small, Key Uniprise-sized employers.

2. Excludes one large employer who would skew the results to 54% due to this employer not contributing to the account. This could mean that employees were less motivated to open an account.

3. For this analysis, “young families” is defined as families with all children under 13, while “mature families” is defined as couples where at least one child is equal to or older than 13 years of age.
Couples are defined as “young,” where they are under 40 years old, while “mature” is defined as 40 years or older.



Employer size!

Account opening rates based on employer size varied
greatly, but showed employees of small companies opened
accounts at the highest rate (74 percent).

® Small employers: 74 percent
® Mid-sized employers: 67 percent
® | arge employers: 62 percent?

Income
Across income levels, account adoption was highest among
those earning less than $25,000.

® Under $25,000: 64 percent

® $25,000 - $49,999: 56 percent
® $50,000 — $99,999: 52 percent
= $100,000+: 50 percent

Age & life stage®
We observed remarkable consistency in account opening
activity despite age, gender and life status.

® Singles: 62 percent

® Young families: 59 percent

® Couples under 40: 58 percent
® Mature families: 55 percent

® Singles over 40: 52 percent

Who is funding their own HSA?

Overall, 68 percent of account holders contributed their own
money to their account, and 32 percent did not.

Individuals funding their account:

Funded
68%

Non funded
32%

Employer funding decision

When the employer contributed to the account, self-funding
percentages remained relatively unchanged. However, when
the employer did not contribute to the account, self-funding
increased 7 percent. Perhaps because account holders antici-
pated the need to fund the account without employer help.

Employer size
Employees in mid-sized companies contributed at the highest
rate (79 percent).

® Mid-sized employers: 79 percent
® Small employers: 66 percent
® | arge employers: 62 percent

When the employer contributed to the accounts, the self-funding
rate was consistent across all employer sizes. However, when
the employer did not contribute, employee self-funding was far
greater among small (80 percent) and mid-size (92 percent)
employers.

Income

Self-funding was high across all income groups, ranging from
59 percent (under $25,000) to 73 percent (over $100,000),
and varied only slightly based on whether or not the employer
contributed to the accounts.

Age & life stage
Overall, mature families (76 percent) and young families
(74 percent) contributed at the highest rates.



Who is saving the money in Conclusion
their HSA? Spending?

88 percent of account holders had account balances greater
than zero at the end of the year.

® HSAs have application across income groups,
consumer life stages and varied employer environments.

® To encourage participation and make plans as useful
as possible, employers should consider making
contributions to the accounts. Even in their early years,
HSAs show evidence of flexing to the specific needs
of savers versus spenders.

Employer size

Regardless of whether or not the employer contributed

to the account, most employees across all employer sizes
contributed and used the account for approved medical

expenses, but still had a balance at the end of the year. ® Positive balances at year-end are an encouraging
indicator of HSAs ability to help make health care
Age & life stage more affordable.

® Qverall, young singles and couples under 40 trend as
above average spenders and below average savers.

® Mature couples and families have the highest average
year-end balance.

Income
® Across all income ranges, employees used their
accounts and had a remaining balance at the end

of the year.
Average Average
Income Range Contribution Balance
Under $25,000 $1,166 $597
$25,000 - $49,999 $1,422 $757
$50,000 - $99,999 $1,823 $1,063
$100,000+ $2,290 $1,463

This analysis is conducted by UnitedHealth Group’s Health Services analysis team.

Insurance coverage provided by or through UnitedHealthcare Insurance Company or its affiliates. Administrative services provided by UnitedHealthcare
Insurance Company, UnitedHealthcare Services, Inc. or their affiliates.

The DefinityS™ Health Savings Account (HSA) high deductible health plan (HDHP) is designated to comply with IRS requirements so eligible enrollees may open
a Health Savings Account with a bank of their choice or through OptumHealth Bank, Member FDIC. “Definity HSA" refers generally to the DefinitysM
HSA product, which includes a HDHP, although at times “Definity HSA" may refer only and specifically to the Definity Health Savings Account provided in
conjunction with OptumHealth Bank and not to the associated HDHP.

© 2008 United HealthCare Services, Inc. UnltedHealthcare
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